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CHAPTER I. INTRODUCTION 
Even though the American mass media around the world 
are important, the significance of their impact on the 
world's people is still doubtful. In an attempt to shed 
some light on this field, an investigation of mass media 
used by foreign students on American campuses might be 
helpful. 
Beside their various motives for coming to the U.s. 
for higher education purposes, foreign students often 
represent the intellectual and social elite of their 
countries. In addition, they tend to return to the 
positions of authority and influence in their countries. 
Spaulding and Flack (1976, p. 1) concluded that "upon 
completion of their studies and return many of them will put 
their imprint on the contour of tomorrow in their own 
societies, some of those on whole regions, and a few on 
developments and arrangements that may affect the world as a 
whole." The significance is for increasing an American 
capacity to communicate with the world as its foreign 
students multiply and undertake professional leadership in 
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their own countries. 
Since every year large numbers of foreign students 
come to the United states for their education, they are no 
longer a novelty. These foreign students are found on 
around 2,000 different American campuses and represent more 
than 175 countries. Figures from the National Centre of 
Education Statistics in Washington, D.C. show growth in 
foreign student population in the American colleges and 
universities from 118,000 in 1970-71 to 203,000 in 1977-78, 
to 349,610 in 1986-87 and to 356,187 in the 1987-88 academic 
year. Since the presence of foreign students on American 
campuses is no longer novelty, studies of these students 
have not been lacking. Most of the extant studies of 
foreign students have dealt explicitly with policy and 
program organization. others have reported the attitudes 
and adjustment problems of international students in the 
U.S. Though little attention has been devoted to the study 
of mass media use among foreign students, studies concerning 
attitudes and adjustment of foreign students have indicated 
that the mass media were major sources of information and 
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images for forming.foreign student attitudes toward the 
United states. 
During their sojourn in the United states, foreign 
students not only obtain higher training in their academic 
fields, but also have more chances to be informed or 
entertained by taking advantage of the mass media. Since 
most foreign students find it is difficult to establish 
interpersonal relationships with Americans, and because 
interpersonal relationships cause psychological burdens for 
some people, the mass media become a potential source of 
learning about America while studying in the u.s. Once a 
degree of better understanding about America is built among 
foreign students, the likelihood of intergovernmental 
understanding and cooperation might also be enhanced. 
statement of the Problem 
Considering the points cited in the previous pages, a 
question arises: To what extent have foreign students been 
influenced by their mass media use while they are studying 
in the United States? To answer this question based on the 
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uses and gratifications appraoch, the author proposes to 
conduct a survey of foreign students to determine their mass 
media use. Both home country media and American media will 
be included, prior to and after the students' arrival in the 
u.s. with an attempt to learn whether foreign students 
currently are involved in mass media at the same level as 
they were while at home; to explore factors associated with 
foreign students' current media use; to ascertain foreign 
student perceived importance of information sources; and 
finally to observe any relationship between student 
attitudes toward the United states on the one hand and their 
exposure to information sources on the other. 
Thus, the purpose of this study is to determine 
whether foreign students change their habits of mass media 
use after their arrival in the United states, and whether or 
not study-time schedules, length of stay in the U.S., and 
levels of study influenced their mass media exposure. In 
addition, the effects of mass media on foreign students in 
terms of general attitudes toward the host country were 
explored. 
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Basic Assumptions 
The question of what effects the mass media produce 
is complex. Most media under some conditions have some 
influence on their audience; some media under some 
conditions can have a profound effect. But most media most 
of the time probably have little immediate effect. 
With an attempt to ascertain how effectively the mass 
communication can or cannot influence foreign students 
during their sojourn in the U.S., several approaches, as 
indicated above, were developed based on the assumptions 
that follow. 
At the present time there is considerable 
documentation to support the notion that several factors 
determine the effectiveness of mass communication: the 
medium or combination of media used and expo~ure pattern 
(Hiebert, 1979, pp. 462-3). It is necessary to make the 
thorough investigation of the ways mass media are used by 
foreign students during their sojourn in the U.S. Foreign 
students' previous experience with mass media should shed 
some light on the extent while at home since the 
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sophistication and distribution of mass media within each 
country is quite different. 
In the U.S., where most of the mass media are 
accessible, even some foreign media, questions of exposure 
and resistance to exposure require primary attention among 
foreign students. In consideration of one of the 
distinguishing characteristics of mass communication, "it 
involves a good deal of selection and the audience selects 
within and among the mass media" (Peterson, Jensen, and 
Rivers, 1965, p. 125). The interest here is the reason 
that.foreign students make the selections they do. Rather 
than attempt to explain selective exposure, it may be 
fruitful to accept it at face value and turn instead to 
the more general problem of the factors that affect this 
phenomenon. A good many factors come to play in the 
selections one makes among and within the media. Wilbur 
Schramm (1960) has advanced two general principles of 
selection--least effort and promises of reward--as being in 
accord with existing research, even if not yet proved 
conclusively. Some factors involved in least effort were 
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applied in this study. According to Schramm, it is easier 
to continue behavior patterns than to change them. Thus, 
foreign student prearrival media experience was included in 
this study. 
In addition to this factor, several others were under 
investigation in this study, such as student length of stay 
in the U.S., study time schedule, and levels of study. As 
far as foreign students as minority in the American society 
are concerned, "any given person in the audience reacts not 
merely as an isolated personality but also as a member of 
the various groups to which he belongs and with which he 
communicates" (Riley and Flowerman, 1951). 
If it were found that foreign student media exposure 
had changed during their sojourn in the U.S., another 
question should arise: Does foreign student current media 
exposure have any significant influence on them? As cited 
previously, the mass media playa very important role as \ 
\ 
sources of information. Almost everything people know about 
the world beyond their immediate environment comes from the 
mass media. At times, the sheer weight of information 
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supplied by the media produces gradual but profound changes 
in what people think. Within a relatively short period of 
their sojourn in the U.S., do the media influence foreign 
students in terms of their attitudes toward the U.S.? 
In media research on attitudes, there is general 
agreement that the media do have an effect, but most studies 
show that the mass media reinforce people's old opinions 
more than they convert them to the new ones. Klapper said 
that reinforcement of an opinion is the dominant effect; 
minor change is the next most common effect (Klapper, 1960). 
In summing the finding disclosed in some previous 
research devoted to this interest, it is evident that if a 
person's attitudes are strongly held, the mass media are not 
likely to activate and reinforce them. On the other hand, 
more than one hundred have presented quantitative evidence 
that attitudes can be change by mass communication. To 
accomplish attitude change a suggestion of change must first 
be received and accepted by the audience, but the suggestion 
will be more likely to be accepted if it is in harmony with 
valued group norms and loyalties; the provided source is 
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perceived as trustworthy or expert (Schramm, 1965, pp. 209-
14). 
Thus, it is presumed that during their sojourn in the 
U.S., foreign student attitudes toward the U.S. may, or may 
not, be influenced through their exposure to information 
sources. 
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CHAPTER II. LITERATURE REVIEW 
In reviewing the literature related to the uses and 
influence of mass media on foreign students, the research on 
the use by these students of U.S. and International mass 
media and the possible effects of the media on them was 
scant. Spaulding et al. (1976) reported that only five 
studies related to the use of mass media among foreign 
students were found in a systematic examination of ten major 
bibliographic indices. Ellison and French. (1958), in their 
study of "What Foreign Students Think of Our Press," found 
that foreign students at Indiana University were of the 
opinion that American newspapers were "far too big, ... yet 
woeful 1 y 1 acking . in news of thei rhome countri es." ~~~~y 
/percent- received newspapers from home to satisfy their 
hunger for horne news, and students from Africa, Australia 
and Scandinavia reported that they read almost no news of 
their own countries in the American press. 
-- ----Ininvestigatlrig- 80 couples at the University of 
Oregon from 28 countries, Ryu (1976) found that 63.1 percent 
of the sample also read foreign newspapers. It was 
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suggested that foreign students' high regard for home 
country newspapers might be explained by their strong 
emotional ties with their homeland. In a study applying the 
sociological concept of ethnic community to the social life 
of the Chinese at the University of Minnesota, Tai (1972) 
found that foreign students who group together read 
newspapers from home frequently. This homesickness seemed 
not to have interfered with foreign student regular reading 
of American newspapers and magazines. /The results of 
En1.-son-and French's study-(1958) indicated that the i 
) 
readership of American newspapers increased sharply after 
the foreign students' arrival in the u.s. and their 
readership of American magazines, especially of Time and 
Life, retained their positions. In general, white male 
persons with a relatively high level of education and high 
social and economic status say they prefer newspapers while 
black females and persons of lower socioeconomic status say 
they are heavy television watchers. With regard to age, it 
is found that older adults appear to watch more television 
than younger adults although there is some evidence that the 
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pattern is curvilinear with adults in their 40s viewing 
least (Bogart, 1967). Over 80 percent of the sample in 
Ryu's study (1976) were readers of American magazines. 
Generally speaking, magazines widely circulated in America 
have less appeal for foreign students than those published 
internationally. Most foreign students said that they could 
not find time to read as many newspapers as they would wish 
while in the U.S., and blamed this partially on their heavy 
work schedules. In connection with the other findings in 
this study, the most assiduous readers both at home and in 
the U.S. were the Germans and British. Ellison and French 
(1958) speculated that the language difficulty of foreign 
students could be the reason that they use less print media 
in the U.S. In their survey of 59 foreign students at the 
University of Tennessee, "Some Variables Interacting with 
Media Exposure among Foreign Students," Mowlana and 
McLaughlin (1969) found that students from Europe and the 
Americas placed more emphasis on the printed media than 
other foreign students. On the other hand, those who were 
from Asia and the Middle East preferred to use radio and 
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television rather than U.S. newspapers and magazines. The 
possible reason for this difference might be language 
similarity. 
Seyfi (1979) examined the functions of American mass 
media among 50 foreign students at Iowa state University and 
indicated that better understanding of spoken and written 
English resulted in more radio listenership and more use of 
printed media. Foreign students with strong English 
background read American printed media more than did those 
who learned English as a foreign language. 
Kapoor and Smith (1979) studied 278 foreign students 
in three universities in Illinois in an attempt to 
highlight the role of the communication process in the 
acculturation of foreign students; they found that the less 
difficulty a foreign student had in English, the more he 
used newspapers and magazines and the more accurately he 
could perceive American values. 
In Ryu's study (1976), levels of English proficiency 
were also treated as an independent variable in predicting 
reasons for watching television among foreign students. Ryu 
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concluded that television served an instructional function 
for learning English among foreign students who are low in 
English scores, and high English proficiency leads to 
television viewing primarily for enjoyment. Low English 
proficiency was associated with higher television viewing 
than other mass media consumption, while print media 
consumption was positively related to English proficiency 
score. He also investigated mass media as a source of 
learning English and found that television and newspapers' 
usefulness as information agents were almost equal to 
personal agents like Americans and native friends. 
According to another study of Ryu, foreign students' 
length of stay in the u.s. was another independent variable 
used in his survey and the only significant correlation he 
found between media exposure and length of stay was that 
non-English-speaking foreign students, as their length of 
stay increased, read newspapers more frequently. By 
classifying foreign students by length of stay in the u.s, 
country of origin, field of study and place of residence, 
Mowlana and McLaughlin (1969) reported that "statistically 
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independent classification can be found with which to 
further subdivide a sample of foreign students, and that the 
use of information sources interacts with various 
classification variables also." In computing the Newspapers 
Exposure Index, which gave a quasi-interval measure of the 
number of times per week a student reads newspapers, it was 
indicated that all independent variables, except dwelling, 
had a significant relationship with foreign student exposure 
to newspapers. The correlation with the length of stay in 
the u.s. reinforces the theory that the longer the student 
stays in the U.S., the more he exposes himself to print 
media. 
In addition to efforts at investigating foreign 
students' u.s. mass media usage, some studies have been 
devoted to exploring the effects of mass media use among 
foreign students. 
In requesting foreign students' self-reports of their 
use of information sources for learning about new 
surroundings, Mowlana and McLaughlin (1969) reported that 
there was a highly significant pattern, of which u.s. 
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newspapers, u.s. television and U.S. magazines were checked 
by approximately one-half of foreign students in the sample. 
In another study of Markham about the relationship between 
attitudes and exposure to mass media of foreign students, he 
conducted interviews over a five-year period (1959-1964) of 
340 foreign students at the University of Iowa. He examined 
foreign students' initial image and attitudes about the U.S. 
and the nature and extent of manifest image after a period 
of stay in the host country. In comparing prearrival images 
with later ones, the predominant direction of image change 
toward the U.S. was negative, and change toward their home 
countries, when it appeared, was in a positive direction. 
To explore the relationship between the foreign 
students' image of the U.S. and their habits of using mass 
media, Markham conducted a fairly extensive investigation 
into foreign student exposure to American mass media before 
and after their arrival in the U.S. Foreign students were 
more likely to be acquainted with American magazines, 
movies, and novels than with American newspapers, radio, and 
television before their arrival in the U.S. Media use after 
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arrival tended to be conditioned by media accessibility and 
study time. Newspaper reading, magazine reading, and radio 
listening all increased. 
Both Mowlana and McLaughlin's and Markham's studies, 
however, failed to show a link between specific media and 
specific effects. Semlak (1979) attempted to determine the 
effects of specific media on foreign student perceptions of 
political leaders and political institutions while they were 
studying in the u.s. He suggested that aggregate media use 
was related to some perceptions of the u.s. formed by 
foreign students. Semlak's study also indicated that 
foreign students acquire knowledge of American values and 
American societies, Kapoor and Smith (1979) concluded that 
among the channels of mass communications, television was 
cited as one of the cues which enable foreign students to 
accurately perceive American values. He also claimed that 
even though the place of interpersonal communication was 
still preeminent in social learning, the indirect cues of 
mass media were a force to shape either negatively or 
positively the perceptions of foreign students toward 
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Americans. 
In comparing the time foreign students spent on 
American mass media to their tendency to pick up some habits 
or activities mostly associated with American society--
smoking, drinking, using drugs, and playing sports--the 
study of Seyfi showed some indication of positive 
relationships. Findings of this sort suggest that overall 
foreign students believed personal sources, home country and 
American friends were more effective than mass media in 
changing their habits. Even though the influence of 
personal source of communication must have been considered a 
major source of influence, results also suggested media play 
a role. Snipes (1969) did a survey about the relationship 
between communication activities and personal adjustment 
among foreign and American graduate and undergraduate 
students at Indiana University and found that foreign 
graduate students devoted most of their time to print and 
broadcast media while undergraduates spent the majority of 
their time on social-personal and social-nonpersonal 
communication activities. 
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Tsai (1979) studied the mass media use behaviors of 
overseas Chinese students at Purdue University. It was 
found that mass media did play an important role in a cross-
cultural situation, especially as media were perceived as 
information sources to gratify the needs of "reality 
exploration." However, the findin~s also suggested that a 
person's own cultural values were usually so deeply rooted 
in influencing his traditional attitudes. Lee et al. 
(1981), in the issue of "International Students Needs" 
suggests varied needs of various importance existing among 
foreign students. They may be broadly categorized as: 1) 
academic needs; 2) linguistic needs; 3) other cultural-
relayed needs; 4) interpersonal needs; 5) finance needs; 6) 
daily-living materialistic needs; 7) post-return needs (Lee, 
1981) . 
Under the sponsorship of the National Association for 
Foreign Students Affairs, Lee et al. conducted an extensive 
research in 1981 on needs of international students from 
developing nations at U.S. colleges and universities. Among 
their major findings were the following: ranking at the top 
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of the list was adequate finances; second, acquisition of 
credentials; third, acquisition of relevant specialized 
skills and knowledge; fourth, obtaining a job at home equal 
to one's training, and fifth, obtaining relevant practical 
training experience in the u.s. before returning home. 
Ranking from the bottom of the list of needs were: first, 
needs for information on one's customary food and food 
ingredients; second, needs for information on English 
courses for international students; third, needs for sharing 
housing with u.s. nationals; fourth, needs for observing 
religious practices. still there were other needs that 
ranked even lower than these, such as the needs for 
information on dating customs, or needs for getting used to 
American food, etc. Throughout the literature, Lee et al. 
identified certain independent variables as being 
significantly related to problems and needs of foreign 
students. These variables are age, sex, marital status, 
English language proficiency, academic level, sponsorship, 
major fields, length of stay, region of the world and 
country of origin, size of school, orientation, living 
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arrangements, employment at horne, previous international 
experience, and national status accorded. 
Another two studies relative to this subject were 
aimed at foreign immigrants rather than foreign students. A 
case study conducted by Leung (1976) among Chinese 
immigrants in the Toronto plantation to explore the 
different kinds of acculturation patterns and their 
relationship with mass communication disclosed no 
significant relationship between immigrants' acculturation 
patterns and their mass media behavior., To examine media 
~-
----~.---- .- . ., -.. -~- _._----
habits of readers of American and Korean newspapers, 
magazines, television, and radio, Lee (1979) did a telephone 
interview among Korean-surnamed persons who live in the Los 
Angeles area. It was disclosed that Korean-Americans used 
Korean language media for consumer-oriented information, 
Korean community news and editorials, while they used 
English media for international news and entertainment. The 
rate of viewership of American television was highest, while 
the rate of subscription to Korean magazines was lowest. 
English and income were the two most significant factors 
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that affected media subscription. 
Melven Carl Ray, in his study on foreign students' 
perceptions of barriers in 1983, surveyed 1897 foreign 
students from 30 Universities across the country and found 
that foreign students' racial and cultural backgrounds seem 
to be the two most salient factors contributing to their 
satisfaction or dissatisfaction with their relationships 
involving U.s. nationals. Those students whose racial and 
cultural backgrounds differ significantly from those of 
Caucasion U.s. nationals seemed to have perceived these 
differences as a barrier for their establishing good 
/ 
! 
/ 
relationships with U.s. nationals. These findings suggest 
the existence of discrimination and prejudicial attitudes 
against foreign students based on their racial and cultural 
backgrounds. 
Even though the reviewed literature shows what would 
\ 
\ 
\ 
be the most significant variables regulating media habits of 
foreign students, those variables do not generalize the 
motivational orientation of them toward the mass media. The 
uses and gratifications approach tried to find the answer 
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why people chose to attend to media in general, specific 
media channels or types of content, what they expect and 
get, and their results of their attention to media;,)it then 
- _ .. --- ~~-., ., 
suggests that personal needs are more important than 
traditional demographic factors in predicting audience's 
media use. 
'~-AcCOrding to Katz et al. Ti974), the uses and 
gratifications perspective is "concerned with (1) the social 
psychological origins of (2) needs, which generate (3) 
expectations of (4) the mass media or other sources which 
lead to (5) differential patterns of media exposure (or 
engagement in other activities), resulting in (6) need 
gratifications and (7) other consequences perhaps mostly 
unintended ones." Thus, "the causes of media use are held 
to lie in social or psychological circumstances which are 
experienced as problem resolution (the meeting of needs), in 
matters such as information seeking, social contact, 
diversion, social learning and development" (McQuail, 
1987) . 
Uses and gratifications research has become 
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considerably more sophisticated since Berelson (1949) 
studied the use of newspaper strikes to identify media uses 
and gratifications. He interviewed 60 respondents during 
the 1945 strike of eight major New York City daily papers 
and found that people used the newspapers for information 
about public affairs, as a tool for daily living, for 
respite, for social prestige and for social contact. Katz, 
Gurevitch and Haas (1973) found that gratifications could be 
clustered into two categories: those associated with 
maintaining ties with society and those related to "self 
indulgence" needs. 
Regarding the new models in incorporating traditional 
and new measures of media use and content gratifications, 
Lichtenstein and Rosenfeld (1983) suggested that the choice 
of a specific mass communication channel rests first on the 
individual's normative expectations of gratifications 
associated with the medium and~~_~sond, (on the -;nd~~~ua~-~-""',,\ 
--- - ) 
/_-decisi;;;-~b~~'t<- how to find gratifications wi thin the /// 
________ .--..-f--
'\ socially defined media envi:~~meX:~ __ /-A-;i~-ilar study 
"-Concerning t-he -relat-rons<hi-; between general orientations 
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toward television and gratifications obtained from 
television programs found that television is evaluated 
through socially shared images of the medium. People who 
see the medium, television, as entertaining interpret 
television programs as entertaining (Standford, 1983). 
Summary of Theoretical Orientation 
In summarizing the finding of the existing 
literature, foreign students become involved in u.s. mass 
media while they are studying in the u.s. because of media 
availability, and foreign students can be influenced by some 
of the messages that u.s. mass media carry. 
Foreign student language difficulty and length of 
stay in the u.s. are found to be the important factors 
interacting with student media exposure, but some other 
factors to be considered in this study were neglected by the 
previous studies. 
It is evident that u.s. mass media are the most 
important sources for foreign students' general information 
and news and these sources, especially television, are also 
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important factors in forming student images and attitudes 
toward the U.S. during their sojourn in the U.S. No study 
has been undertaken to detect foreign student exposure to 
home country media before they came to the U.S. and while 
they are studying here. 
Of those channels surveyed in previous studies as the 
instruments of socialization and acculturation among foreign 
students, personal communication is found as important as 
mass communication in influencing student perceptions of 
American values and in changing students' habits. But 
concerning the role mass media play within ethnic groups of 
the same interest, no significant relationship between mass 
media behavior and acculturation is suggested. 
Although previous studies give incomplete evidence 
regarding foreign student exposure to mass media and media 
infl~ence on forming attitudes, they do generate hypotheses 
which warrant further investigation. 
Based on the uses and gratifications perspective, 
this study is to determine what factors make foreign 
students pay attention to different mass media and also 
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which medium has the most impact on foreign students in 
terms of their attitudes toward the u.s. The results of 
this study, along with the others, will shed some light on 
to what extent u.s. mass media have been used and have 
influenced people around the world. 
Hypotheses 
Based on the literature review above and along with my 
interest in the particular effect of mass media on foreign 
students the following hypotheses were developed. 
Hypothesis I 
Foreign students are exposed to more U.S. mass media 
after they arrive in the u.s. and are exposed to less horne 
country mass media while studying in the u.s. 
Hypothesis II 
While studying in the U.S., foreign student mass 
media habits are conditioned by time schedules, level of 
study, and length of stay in the U.S. 
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/Hypothesis III ) 
(- --------lJue-So-nl;;<carcity of their home country mass media. 
I 
foreign students depend on u.s. television, u.s. newspapers, 
\ 
and U.S. radio as their first three major sources of 
information and news channels while studying in the U.S. 
Hypothesis IV 
Foreign student attitudes toward the u.s. become 
positively associated with their increased exposure to U.S. 
mass media while they stay in the u.s. 
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CHAPTER III. METHODOLOGY 
From among the 2,435 foreign students enrolled at 
Iowa state University during Fall Semester 1989, a sample of 
150 was selected by using the systematic random sampling. 
The name and address list of all foreign students was 
received from the International Educational Services Office 
at Iowa State University (E.O. Building). The researcher 
decided to select 150 subjects from the foreign student 
population of 2,435 (N=population) by dividing 150 
(n=sample) into 2,435. Thus, every 16th subject was 
selected from the list of the population. 
All subjects were asked by telephone or in person 
about their willingness to participate in this study before 
the questionnaires were given to them. The questionnaires 
were delivered to 150 subjects between December 1 and 10, 
1989. The questionnaires which were returned prior to 
December 22, 1989, were included in this study. A total of 
132 subjects returned questionnaires with a return rate of 
88 percent. The final sample of 132 was analyzed for this 
study. 
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The survey instrument used in this study was a ten-
page questionnaire consisting of six main parts (see 
Appendix I). The first part deals with the several reasons 
that influenced foreign students' decisions to come to the 
U.S. and their plans after graduation. The second part 
deals with the questions of current time spent on study and 
exposure to mass media, fellowship club activities, and 
chances to deal with Americans now and before coming to the 
u.s. 
~he third part contains a self-evaluation of English 
ability by using a 3-point scale. The fourth part focuses 
on the mass media habits before coming to the u.s. and while 
studying here. In the fifth part of the questionnaire the 
subjects were asked to rate their opinions about their 
perceptions of the u.s. and their sources of information and 
news about what happens in the U.S. The final part deals 
with demographic information: home country, length of stay 
in the U.s., degree searching, major, age, sex, and housing. 
For treatment of data, three kinds of analyses were 
used and these procedures were completed by using the 
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statistical Package for the Social Science ~~ computer 
program. 
Simple frequencies were calculated among the 
respondents' mass media exposure before coming to the U.S. 
and while studying here. In order to determine whether 
there were any significant differences among subject 
exposure to mass media, before versus after arrival, the 
means were compared. A crosstabulation, chi-square, was 
used to detect relationships between student exposure to 
mass media and other variables under consideration. To 
identify the specific medium which might influence foreign 
student attitudes, Pearson product-moment correlation 
coefficients were computed. 
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CHAPTER IV. FINDINGS 
The analysis of the findings from this study will be 
based on the data obtained through the questionnaire survey 
during the fall of 1989. 
General Characteristics of the Sample 
A total of 132 respondents of this study were from 46 
foreign countries. In terms of world regions, 62.9 percent 
were from Asia, 13.6 percent from Central and South America, 
11.4 percent from the Middle East, 7.6 percent from Europe, 
and 4.5 percent from Africa. This composition also roughly 
approximates to the population of international students at 
Iowa State University. 
With regard to their country's official language, 15.2 
percent are from English-speaking countries and 84.1 percent 
are form non-English-speaking countries. For degree 
searching, 28 percent are reported as undergraduate, 47.7 
percent are reported as graduate (master), and 23.5 percent 
are reported as Ph.D. students. Respondents included 72 
percent males and 28 percent females. As to their reported 
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age, 21.2 percent are between 18 and 20, 18.9 percent are 
between 22 and 25, 35.6 percent are between 26 and 29, and 
33.6 percent are older than 30 years. 
The respondents reported varied lengths of stay in 
the u.s. Nearly 40 percent of the respondents have been 
here less than one year, 32 percent between one and two 
years and 28 percent more than two years. Regarding the 
plans after graduation, 84.1 percent reported they planned 
to return horne, 10.6 percent planned to stay in the U.S., 
and 5.3 percent planned to go to other countries. 
The first hypothesis was developed to find out 
whether both horne country and U.S. mass media consumption by 
foreign students change or not while they are studying in 
the U.S. This hypothesis has been analyzed by comparing the 
frequencies and means number of the mass media consumption 
before and while the respondent studies in the U.S. 
Questionnaire items 12, 13, 14, and 15 were designed 
to draw information about mass media habits and exposure. 
Data were collected on personal estimates by subjects of the 
relative degree of mass media exposure they experienced 
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relative degree of mass media exposure they experienced 
before coming to the u.s. and while studying here. 
Reading of fiction or leisure books 
Based on questionnaire items 12A and 14A, the 
respondents' reading of home fiction or leisure books 
decreased sharply after they arrived in the u.s. (see Table 
1) . About 58 percent reported having read five books or 
more per year before they came to the u.s. while 65.2 
percent have read no home fiction or leisure books since 
they arrived. 
Exposure to American fiction or leisure books was not 
considered the source contributing to the perceptions of 
Americans and America for the respondents before they came 
to the u.s. As shown in Table 2, 31.8 percent reported 
never having read American fiction or leisure books at all 
and only 6.8 percent said they have read more than five 
American fiction or leisure books per year before they came 
to the u.s. Reading of American fiction or leisure books 
appeared to increase a little after the respondents arrived 
in the u.s. and while studying here. 
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After the respondents came to the U.S., their reading 
of home fiction or leisure books declined and American 
fiction or leisure books were substituted. 
Newspaper readinq 
More than 85 percent of the respondents reported that 
they had read their home country newspapers daily before 
they came to the U.S., but after arrival, only 5.3 percent 
said they are regular readers of this type of paper (see 
Table 3). Although some respondents continued to read 
foreign newspapers while studying in the U.S., U.S. 
newspapers come to playa major role for foreign students 
(see Table 4). Before arrival in the U.S., 87.2 percent of 
the respondents in the sample reported they had never or 
rarely read U.S. newspapers. 
Readership of U.S. newspapers increased among the 
respondents after they arrived in the U.S. Over 80 percent 
of them become regular readers of U.S. newspapers, and half 
of them read U.S. newspapers on a daily basis. 
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Table 1. Exposure to home country leisure books before 
and after arrival 
Prearrival 
# of books % Freq. 
o book 
1-2 books 
3-4 books 
5 or more 
Mean: 
N = 132 
6.1 
11.4 
24.2 
57.6 
8 
15 
32 
76 
3.356 
Chi-square = 3.14669 
Postarrival 
65.2 
18.9 
4.5 
11.4 
1.621 
Freq. 
86 
25 
6 
15 
df = 4 p = 0.5336 
Table 2. Exposure to U.S. leisure books before and after 
arrival 
Prearrival 
# of books 
o book 
1-2 books 
3-4 books 
5 or more 
31.8 
49.2 
10.6 
6.8 
Freq. 
42 
65 
14 
9 
Mean = 
N = 131 
1.947 
Chi-square = 18.87863 
Postarrival 
26.5 
49.2 
9.1 
15.2 
2.129 
Freq. 
35 
65 
12 
20 
df = 4 P = 0.0008 
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Table 3. Exposure to home country newspapers before and 
after arrival 
Prearrival Postarrival 
Amount of % Freq. % Freq. 
exposure 
Daily 87.7 115 5.3 7 
Once every 
2-3 days 5.3 7 13.6 18 
Once a week 4.5 6 12.1 16 
Rarely 3.0 4 47.0 62 
Not at all 22.0 29 
Mean = 4.136 1.742 
N = 132 Chi-square = 8.43481 df = 3 p = 0.0378 
Table 4. Exposure to U.S. newspapers before and after 
arrival 
Prearrival Postarrival 
Amount of % Freq. % Freq. 
exposure 
Daily 1.5 2 57.6 76 
Once every 
2-3 days 6.8 9 24.2 32 
Once a week 4.5 6 6.8 9 
Rarely 50.8 67 9.1 12 
Not at all 36.4 48 2.3 3 
Mean = 1.235 3.667 
N = 132 Chi-square = 9.95385 df = 8 p = 0.2683 
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Magazine reading 
Readership of home country magazines fell off steeply 
after the respondents arrived in the u.s. (see Table 5). 
After their arrival only 6.1 percent reported that they read 
home country magazines regularly while 50 percent of them 
were regular readers before they came to the U.S. The 
number of subscriptions to home country magazines also 
declined sharply after the respondents arrived. About 77 
percent subscribed to at least one home country magazine 
while they were at home, but 85 percent did not subscribe to 
any horne country magazines after they carne to the u.s. (see 
Table 5). 
Before corning to the U.S., 72 percent of the 
respondents reported they did not subscribe to any U.S. 
magazines while 45.5 percent had read U.S. magazines 
occasionally in a library or somewhere else. While 
studying in the U.S., the majority of the respondents 
still did not subscribe to any U.S. magazine but 56.8 
percent became regular or occasional readers (see Table 6). 
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Table Sa. Exposure to home country magazines before and 
after arrival (Subscription) 
Prearrival Postarrival 
# of mag. % Freq. Freq. 
subs. 
0 22.7 30 85.6 113 
1 - 2 58.3 77 11. 4 15 
3 - 4 12.1 16 1.5 2 
5 or more 6.8 9 1.5 2 
Mean = 2.030 1.189 
N = 132 Chi-square = 28.01739 df = 3 p = 0.0000 
Table 5b. Readership of home country magazines before and 
after arrival 
Prearrival 
Amount of 
exposure 
Rarely 
Occasionally 
Regularly 
4.5 
15.2 
50.0 
Freq. 
6 
20 
67 
Mean = 
N = 87 
2.656 
Chi-square = 9.62384 
Postarrival 
61.4 
22.0 
6.1 
1.381 
Freq. 
81 
29 
8 
df = 2 p = 0.0081 
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Table 6a. Exposure to U.S. magazines before and after 
arrival (Subscription) 
Prearrival Postarrival 
# of mag. Freq. Freq. 
subs. 
0 72.0 95 65.2 86 
1 - 2 23.5 31 28.8 38 
3 - 4 2.3 3 3.0 4 
5 or more .8 1 1.5 2 
Mean = 1.308 1.400 
N = 128 Chi-square = 6.21987 df = 3 p = 0.1014 
Table 6b. Readership of U.S. magazines before and after 
arrival 
Prearrival 
Amount of 
exposure 
Rarely 
Occasionally 
Regularly 
21.2 
45.5 
10.6 
Freq. 
28 
60 
14 
Mean = 
N = 91 
1.863 
Chi-square = 1.50345 df = 
Postarrival 
Freq. 
22.7 30 
44.7 59 
12.1 16 
2.781 
2 p = 0.4716 
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Movies viewing 
Nearly 85 percent of the respondents went to see at 
least two home country movies per year before they came to 
the U.S., but after they arrived in the U.S. over 80 percent 
of them saw no home country movie at all (see Table 7). 
The same percentage of respondents (85 percent) 
went to see u.s. movies more than once a year when they 
were at home. The average of U.S. movie viewed dropped 
slightly after respondents arrived in the U.s. (see 
Table 8). 
As expected, u.S. movies were attended at same 
frequently as home country movies by the respondents 
when they were at home, and while they are studying 
in the U.s. their attendance of both decrease. 
Television viewing 
Nearly 65 percent of the respondents watched home 
country television programs more than one hour a day, while 
the same number of U.S. television programs were seen by 
only 36.4 percent of them before they came to the u.s. 
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Table 7. Exposure to home country movies before and after 
arrival 
Prearrival Postarrival 
# of movies % Freq. % Freq. 
0 - 1 14.4 19 81.1 107 
2 - 3 16.7 22 5.3 7 
4 - 5 12.9 17 3.8 5 
6 or more 55.3 73 6.8 9 
Mean = 3.099 1. 344 
N = 127 Chi-square = 4.18335 df = 3 p = 0.2423 
Table 8. Exposure to O.S. movies before and after arrival 
Prearrival Postarrival 
# of movies % Freq. % Freq. 
0 - 1 14.4 19 15.9 21 
2 - 3 18.2 24 19.7 26 
4 - 5 11.4 15 7.6 10 
6 or more 55.3 73 56.8 70 
Mean = 3.084 3.053 
N = 131 Chi-square = 36.41204 df = 6 p = 0.0000 
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Table 9. Exposure to home country TV. programs before 
and after arrival 
Prearrival 
# of hours 
Less than 1 
1 less than 3 
3 less than 5 
5 or more 
37.9 
31.8 
15.9 
14.4 
Mean = 2.068 
N = 132 
Postarrival 
Freq. 
50 
42 
21 
19 
Table 10. Exposure to U.S. TV. programs before and after 
arrival 
Prearrival Postarrival 
# of hours % Freq. % Freq. 
Less than 1 60.6 80 1.5 2 
1 less than 3 20.5 27 36.4 48 
3 less than 5 9.8 13 18.9 25 
6 or more 6.1 8 10.6 14 
Mean = 1. 602 2.364 
N = 128 Chi-square = 24.09046 df = 6 p = 0.0005 
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After their arrival in the U.S., the respondents' 
television viewing habits changed. Almost 65.9 percent 
reported they were exposed to U.S. television programs more 
than one hour a day, as compared to 36.4 percent before 
their arrival. Since home country television programs are 
not available in the U.S., the viewership of U.S. television 
increased. 
Radio listening 
Almost 65.9 percent of the respondents reported that 
when they were still at home they listened to home country 
radio five hours or more weekly. While they are studying in 
the U.S., almost 90 percent do not listen, or listen less 
than one hour a week to their home country radio (see Table 
11). 
Nearly 82 percent of the respondents listened to U.S. 
radio one hour or more weekly in their home countries, and 
almost 60 percent reported they listen to U.S. radio five 
hours or more while they are in the U.S. (see Table 12). 
The respondents' exposure to home country radio 
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decreased significantly during their education training 
abroad while their exposure to u.s. radio nearly tripled. 
Recordings listening 
Slightly over 60 percent of respondents reported they 
listened to home country records or tapes five hours or more 
a week while they were at their home countries, but 60.6 
percent listen to home country records or tapes less than 
one hour a week while they are studying in the u.s. (see 
Table 13). 
Before their arrival, 40.9 percent of respondents 
listened to u.s. records or tapes more than five hour 
weekly, but after their arrival only 18.2 percent of them 
listen to u.s. records or tapes more than five hours a week 
(see Table 14). 
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Table 11. Exposure to home country radio before and after 
arrival 
Prearrival 
# of hours % Freq. 
Less than 1 9.1 12 
1 less than 3 13.6 18 
3 less than 5 10.6 14 
5 or more 65.9 87 
Mean = 
N = 124 
3.344 
Chi-square = 0.81355 
Postarrival 
% Freq. 
89.4 118 
3.0 4 
1.5 2 
6.1 8 
1.065 
df = 3 p = 0.8462 
Table 12. Exposure to U.S. radio before and after arrival 
Prearrival Postarrival 
# of hours % Freq. % Freq. 
Less than 1 68.9 91 18.2 24 
1 less than 3 12.1 16 15.2 20 
3 less than 5 6.1 8 9.1 12 
5 or more 8.3 11 57.6 76 
Mean = 1.516 3.061 
N = 126 Chi-square = 19.87230 df = 6 p = 0.0029 
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Table 13. Exposure to home country recordings before and 
after arrival 
Prearrival Postarrival 
# of hours % Freq. % Freq. 
Less than 1 10.6 14 60.6 SO 
1 less than 3 lS.9 25 lS.2 24 
3 less than 5 9.S 13 11.4 15 
5 or more 60.6 SO 9.S 13 
Mean = 3.20S 1.695 
N = 129 Chi-square = 1.3S055 df = 3 p = 0.7101 
Table 14. Exposure to U.S. recordings before and after 
arrival 
Prearrival 
# of hours % Freq. 
Less than 1 28.8 3S 
1 less than 3 17.4 23 
3 less than 5 12.9 17 
5 or more 40.9 54 
Mean = 
N = 132 
2.659 
Chi-square = 35.18914 
Postarrival 
% Freq. 
61.4 Sl 
11.4 15 
9.1 12 
18.2 24 
1.S41 
df = 6 p = 0.0000 
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As shown in the above tables, the respondents' 
exposure to home country mass media dropped significantly 
after their arrival in the u.s. 
Overall the respondents' u.s. mass media exposure 
increased during their sojourn while home country mass media 
exposure decreased. Five kinds of u.s. mass media are used 
more by the respondents while they are in the u.s.: u.s. 
leisure books, u.s. newspapers, u.s. magazines, u.s. TV, and 
u.s. radio. Thus the first hypothesis, which says foreign 
students are exposed to more u.s. mass media after they 
arrive in the u.s. and are exposed to less home country mass 
media while studying in the u.s. is supported. 
Previous studies had reported that while foreign 
students were studying in the U.S., their mass media 
exposure was conditioned by many factors. The second 
hypothesis of this study tried to detect the significant 
relationships between the respondents' media habits and 
their amount of time spent studying, length of stay in 
the U.S., and level of studies to see whether these 
three factors affect their mass media exposure while they 
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are studying in the U.S. 
The crosstabulations were computed between home 
country and u.s. mass media habits after the respondents 
arrived in the u.s. by study-time schedules, length of stay 
in the U.S., and level of studies. ) 
Study-time schedules 
Tables 15-29 (Home media and U.S. media use by 
study-time) show that the respondents' academic studying 
has an influence on their exposure to mass media while they 
are studying in the U.S. Significant relationships were 
found between the respondents' study-time schedule and 
exposure to the following media: home country magazines 
reading, home country radio, U.S. leisure books, U.S. 
newspapers, U.S. magazines subscription, and U.S. 
television. Seventy-six percent of those who doubled their 
study-time and 64.3 percent of those who tripled their 
study-time rarely read home country magazines while 
studying in the U.S. For those who lteep_ study=_time 
about the same, 50 percent of them consumed home country 
50 
Table 15. Percentage of home country leisure books reading 
after arrival by study-time schedules 
# of books read Amount of study time 
Same Double Triple 
0 48.6 71.8 66.7 
1 - 5 or more 51.4 28.2 33.3 
Chi-square = 5.74783 df = 2 p = 0.0565 
Table 16. Percentage of u.s. leisure books reading after 
arrival by study-time schedules 
# of books read Amount of study time 
Same Double Triple 
0 - 2 60.0 87.2 55.6 
3 - 5 or more 40.0 12.8 44.4 
Chi-square = 14.19689 df = 2 p = 0.0008 
Table 17. Percentage of home country magazines sUbscription 
after arrival by study-time schedules 
# of magazines 
o 
1 - 5 or more 
Chi-square = 5.53834 
Amount of study 
Same Double 
74.3 91.0 
25.7 9.0 
time 
Triple 
83.3 
16.7 
df = 2 p = 0.0627 
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Table 18. Percentage of u.s. magazines subscription after 
arrival by study time schedules 
# of magazines 
0-2 
3 - 5 or more 
Chi-square = 6.81627 
Amount of study 
Same Double 
97.1 97.4 
2.9 2.6 
time 
Triple 
83.3 
16.7 
df = 2 p = 0.0331 
Table 19. Percentage of home country magazines reading 
after arrival by study time schedules 
Amount of exposure Amount of study time 
Same Double Triple 
Rarely 50.0 76.0 64.3 
Occasionally, Regularly 50.0 24.0 35.7 
Chi-square = 6.49700 df = 2 p = 0.0388 
Table 20. Percentage of u.s. magazines reading after 
arrival by study time schedules 
Amount of exposure 
Not at all, Rarely 
Occasionally, Regularly 
Chi-square = 3.82157 
Amount of study 
Same Double 
16.7 30.8 
83.3 69.2 
time 
Triple 
40.9 
59.1 
df = 2 p = 0.1480 
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magazines occasionally and regularly. It seemed that the 
more~h~respondents study, the less they are exposed to 
~ --
their horne country magazines. , 
----.---..----~--------.------ .-- . . 
Regarding the U.S. mass media, 60 percent of those who 
keep their study-time about the same and 87.2 percent of 
those who doubled their study-time consumed more u.s. 
leisure books. Only 12.8, 44.4 and 40 percent of those who 
doubled, tripled or kept their study-time about the same 
read three or more u.s. leisure books. As expected, the 
more time respondents study, the less they are exposed to 
u.s. leisure books. 
Sixty-eight percent of those who doubled their 
study-time and 44.4 percent of those who tripled their 
study-time reported that they are "high" U.S. newspapers 
readers or they read U.S. newspapers daily, while only 18.4 
percent of them are reported as "low" U.S. newspapers 
readers. For those who keep their study-time about the 
same, the majority of them are "medium" readers. Nearly 43 
percent read u.s. newspapers daily, 46 percent read once 
every two or three day, and 11 percent consumed u.s. 
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newspapers rarely or not at all. 
Due to the scarcity of home country newspapers, the 
respondents increased their consumption of U.S. newspapers. 
---------,._._-- -._- .. 
Three in five became regular readers of u.s. newspapers. 
---------------~~----.. -
Regarding the subscription of u.s. magazines, 97.1 
percent of those who kept study-time about the same, 
regular workers, 97.4 percent of those who doubled their 
study-time, and 83.3 percent of those who tripled their 
study-time reported that they did not subscribe to any 
U.S. magazines or subscribe to only one. Time was the 
magazine the respondents mentioned most often among u.s. 
magazines they subscribe to while they are in the U.S. 
Based on the three study-time groupings, only 3, 2.6, and 
16.7 percent reported subscribing to more than two U.S. 
magazines now. Those who tripled their study-time had 
the highest subscription to U.S. magazines. 
Television, because of its audio-visual advantages, is 
assumed to be the most attractive medium for foreign 
students. It is evident from Table 29 that u.s. television 
has a high significant relationship with study-time schedules. 
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Table 21. Percentage of home country newspapers reading 
after arrival by study time schedules 
Amount of exposure 
Not at all, Rarely 
Once a week, Daily 
Chi-square = 2.97292 
Amount of study time 
Same Double Triple 
57.1 73.1 72.2 
42.9 26.9 27.8 
df = 2 p = 0.2262 
Table 22. Percentage of u.s. newspapers reading after 
arrival by study time schedules 
Amount of exposure Amount of study time 
Same Double Triple 
Not at all, Rarely 11.4 12.8 5.6 
Once a week 45.7 19.2 50.0 
Daily 42.9 67.9 44.4 
Chi-square = 12.09725 df = 2 p = 0.0166 
Table 23. Percentage of home country movies viewing after 
arrival by study time schedules 
# of movies Amount of study time 
Same Double Triple 
0 - 1 74.3 85.1 94.4 
2 - 6 or more 25.7 14.9 5.6 
Chi-square = 3.85861 df = 2 p = 0.1452 
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Table 24. Percentage of u.s. movies viewing after arrival 
by study time schedules 
# of movies Amount of study time 
Same Double Triple 
0 - 1 14.3 14.1 22.2 
2 - 5 34.3 24.4 21.8 
6 or more 51.4 61.5 50.0 
Chi-square = 2.15164 df = 4 p = 0.1019 
Table 25. Percentage of home country radio listening after 
arrival by study time schedules 
# of hours Amount of study time 
Same Double Triple 
Less than 1 88.2 100.0 88.2 
1 - 5 or more 11.8 11.8 
Chi-square = 8.90498 df = 2 p = 0.0116 
Table 26. Percentage of u.s. radio listening after arrival 
by study time schedules 
# of hours Amount of study time 
Same Double Triple 
Less than 1 22.9 16.1 16.1 
1 less than 5 17.1 20.5 50.0 
5 or more 60.0 62.8 33.3 
Chi-square = 8.99282 df = 4 p = 0.0613 
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Table 27. Percentage of home country records listening 
after arrival by study time schedules 
# of hours Amount of study time 
Same Triple Double 
Less than 1 47.1 69.2 55.6 
1 - 5 or more 52.9 30.8 44.4 
Chi-square = 5.23398 df = 2 p = 0.0730 
Table 28. Percentage of U.S. records listening after 
arrival by study time schedules 
# of hours 
Less than 1 
1 less than 5 
5 or more 
Chi-square = 7.92445 
Amount of study time 
Same Double Triple 
45.7 70.5 50.0 
31.4 
22.9 
df = 4 
15.4 
14.1 
22.2 
27.8 
p = 0.0944 
Table 29. Percentage of U.S. television viewing after 
arrival by study time schedules 
# of hours 
Less than 1 
1 less than 5 
5 or more 
Chi-square = 28.85513 
Amount of study time 
Same Double Triple 
8.6 56.4 22.2 
37.1 
54.3 
df = 4 
25.6 
17.9 
27.8 
50.0 
p = 0.0000 
57 
After recoding "less than one hour" into "low", 
combining "one but less than three" and "three but less than 
five" into "medium" and recoding "five or more" into "high", 
the majority of those who keep their study-time about the 
same and those who tripled their study-time reported 
"high" u.s. television use while those who doubled their 
study-time reported "low" u.s. television use. 
Length of stay in the U.S. 
Significant relationships between length of stay in 
the U.S. and respondents' exposure to mass media were found 
with horne country leisure books, horne country movies, U.S. 
leisure books, and U.S. movies (see Tables 30-44). 
Nearly 82 percent of the respondents who have been in 
the U.S. less than one year reported they never read horne 
country fiction or leisure books at all. For those who have 
been in the U.S. between one and two years and more than two 
years, 52.4 and 57.9 percent, respectively, reported they 
were "low" consumers. It can be seen from the results that 
during the second year of their sojourn the respondents' 
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consumption of home country fiction or leisure books went up 
from the first year but dropped down in the third year of 
their sojourn in the U.S. The consumption of home country 
movies held up during the second year of respondents' 
sojourn and dropped down after the third year. Almost 95 
percent of the respondents who have been in the U.S. less 
than one year reported they had not seen home country movies 
at all since their arrival in the U.S. More than 70 percent 
of those who have been in the U.S. between one and two 
years, and 80 percent of those who have been in here two 
years or more reported the same. 
Over 85 percent of the less-than-one-year sojourners 
had read no U.S. fiction or leisure books since their 
arrival in the U.S. For the two-year sojourners, 73.8 
percent were "low" readers of U.S. fiction or leisure books. 
Sixty percent of the over-three-year sojourners reported 
themselves as "low" readers. The longer the respondents 
stayed in the U.S., the more" they read U.S. fiction or 
leisure books. 
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Table 30. Percentage of home country leisure books reading 
after arrival by length of stay in the U.S. 
# of books read Length of stay in the u.s. 
a - 12 13 - 24 25 - 99 
a 80.8 52.4 57.9 
1 - 5 or more 19.2 47.6 42.1 
Chi-square = 9.48464 df = 2 p = 0.0087 
Table 31. Percentage of u.s. leisure books reading after 
arrival by 'length of stay in the U.S. 
# of books read Length of stay in the u.s. 
a - 12 13 - 24 25 - 99 
a - 2 88.5 73.8 60.5 
3 - 5 or more 11. 5 26.2 39.5 
Chi-square = 9.45653 df = 2 p = 0.0088 
Table 32. Percentage of home country magazines subscribe 
after arrival by length of stay in the U.S. 
# of magazines Length of stay in the U.S. 
0 - 12 13 - 24 25 - 99 
a 86.5 83.3 86.8 
1 - 5 or more 13.5 16.7 13.2 
Chi-square = 0.25986 df = 2 p = 0.8782 
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Table 33. Percentage of u.s. magazines subscription after 
arrival by length of stay in the u.s. 
# of magazines 
0-2 
3 - 5 or more 
Chi-square = 0.14422 
Length of stay in the u.s. 
o - 12 13 - 24 25 - 99 
96.2 
3.8 
df = 2 
95.2 
4.8 
94.4 
5.6 
p = 0.9304 
Table 34. Percentage of home country magazines reading 
after arrival by length of stay in the u.s. 
Amount of exposure Length of stay in the u.s. 
0 - 12 13 - 24 25 - 99 
Rarely 78.7 60.5 63.6 
Occasionally, Regularly 21. 3 39.5 36.4 
Chi-square = 3.76628 df = 2 p = 0.1521 
Table 35. Percentage of u.s. magazines reading after 
arrival by length of stay in the u.s. 
Amount of exposure Length of stay in the u.s. 
0 - 12 13 - 24 25 - 99 
Rarely 36.4 21.2 25.0 
Occasionally, Regularly 63.6 78.8 75.0 
Chi-square = 2.35985 df = 2 p = 0.3073 
61 
Table 36. Percentage of home country newspapers reading 
after arrival by length of stay in the u.s. 
Amount of exposure 
Not at all, Rarely 
Occasionally, Regularly 
Chi-square = 1.48924 
Length of stay in the U.S. 
o - 12 13 - 24 25 - 99 
71.1 61.9 73.7 
28.8 38.1 26.3 
df = 2 p = 0.4749 
Table 37. Percentage of u.s. newspapers reading after 
arrival by length of stay in the u.s. 
Amount of exposure 
Not at all, Rarely 
Once a week 
Daily 
Chi-square = 6.23577 
Length of stay in the U.S. 
o - 12 13 - 24 25 - 99 
3.8 
38.5 
57.7 
df = 4 
14.3 
28.6 
57.1 
18.4 
23.7 
57.9 
p = 0.1822 
Table 38. Percentage of home country movies viewing after 
arrival by length of stay in the u.s. 
# of movies Length of stay in the U.S. 
0 - 12 13 - 24 25 - 99 
0 - 1 94.2 70.7 82.9 
2 - 6 or more 5.8 29.3 17.1 
Chi-square = 9.24949 df = 2 p = 0.0098 
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Table 39. Percentage of u.s. movies viewing after arrival 
by length of stay in the U.S. 
# of movies Length of stay in the u.s. 
0 - 12 13 - 24 25 - 99 
0 - 1 30.8 4.8 7.9 
2 - 5 25.0 35.7 21.1 
6 or more 44.2 59.5 71.1 
Chi-square = 16.62668 df = 4 p = 0.0023 
Table 40. Percentage of home country radio listening 
after arrival by length of stay in the u.s. 
# of hours Length of stay in the u.s. 
0 - 12 13 - 24 25 - 99 
Less than 1 98.0 92.3 94.3 
1 - 5 or more 2.0 7.7 5.7 
Chi-square = 1.62300 df = 2 p = 0.4442 
Table 41. Percentage of U.S. radio listening after 
arrival by length of stay in the u.s. 
# of hours Length of stay in the U.S. 
0 - 12 13 - 24 25 - 99 
Less than 1 21.2 9.5 23.7 
1 less than 5 26.9 28.6 15.8 
5 or more 51.9 61. 9 60.5 
Chi-square = 4.69858 df = 4 p = 0.3169 
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Table 42. Percentage of home country records listening 
after arrival by length of stay in the u.s. 
# of hours Length of stay in the u.s. 
0 - 12 13 - 24 25 - 99 
Less than 1 65.4 50.0 67.6 
1 - 5 or more 34.6 50.0 32.4 
Chi-square = 3.22904 df = 2 p = 0.1990 
Table 43. Percentage of u.s. records listening after 
arrival by length of stay in the u.s. 
# of hours Length of stay in the u.s. 
0 - 12 13 - 24 25 - 99 
Less than 1 71.2 61.9 47.4 
1 less than 5 19.2 16.7 26.3 
5 or more 9.6 21.4 26.3 
Chi-square = 6.72311 df = 4 p = 0.1513 
Table 44. Percentage of u.s. television viewing after 
arrival by length of stay in the u.s. 
# of hours Length of stay in the u.s. 
0 - 12 13 - 24 25 - 99 
Less than 1 36.5 45.2 34.2 
1 less than 5 40.4 19.1 23.7 
5 or more 23.1 35.7 42.1 
Chi-square = 7.50945 df = 4 p = 0.1113 
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Forty-four percent of the under-one-year sojourners, 
59.5 percent of the within-two-year sojourners, and 71.1 
percent of the over-three-year sojourners had high u.s. 
movie attendance. The attendance of u.s. movies held up by 
the length of their stay. The longer they stayed, the more 
they attended u.s. movies. 
Interestingly, the respondents who stayed in the u.s. 
more than one year tended to consume more home country 
books, home country movies, u.s. leisure books, and u.s. 
movies. The consumption of home leisure books and home 
country movies dropped a little bit when they became over-
three-year sojourners, but as time passed they consumed more 
u.s. leisure books and u.s. movies. 
-------_._---- --
Level in school 
The only significant relationship that existed between 
level in school and exposure to home country mass media was 
with home country magazines reading (see Tables 45-59). 
After their arrival in the U.S., 79.4 percent of the 
Bachelor's level students, 74.5 percent of the Master's 
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Table 45. Percentage of home country leisure books reading 
after arrival by levels of study 
# of books read Level of study 
Bachelor Master Ph.D. 
0 70.3 66.7 54.8 
1 - 5 or more 29.7 33.3 45.2 
Chi-square = 1. 93195 df = 2 p = 0.3806 
Table 46. Percentage of U.S. leisure books reading after 
arrival by levels of study 
# of books read Level of study 
Bachelor Master Ph.D. 
0 - 2 75.7 77.8 71.0 
3 - 5 or more 24.3 22.2 29.0 
Chi-square = 0.52225 df = 2 p = 0.7702 
Table 47. Percentage of home country magazines subscription 
by levels of study 
# of magazines Level of study 
Bachelor Master Ph.D. 
o 89.2 87.3 77.4 
1 - 5 or more 10.8 12.7 22.6 
Chi-square = 2.20339 df = 2 p = 0.3323 
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Table 48. Percentage of u.s. magazines subscription after 
arrival by levels of study 
# of magazines Level of study 
Bachelor Master Ph.D. 
0 - 2 97.2 96.8 90.0 
3 - 5 or more 2.8 3.2 10.0 
Chi-square = 2.52997 df = 2 p = 0.2822 
Table 49. Percentage of horne country magazines reading 
after arrival by levels of study 
Amount of exposure 
Rarely 
Occasionally, Regularly 
Chi-square = 11.31570 
Level of study 
Bachelor 
79.4 
20.6 
df = 2 
Master 
74.5 
25.5 
Ph.D. 
42.9 
57.1 
p = 0.0035 
Table 50. Percentage of U.S. magazines reading after 
arrival by levels of study 
Amount of exposure Level of study 
Bachelor Master Ph.D. 
Not at all, Rarely 16.7 30.8 40.9 
Occasionally, Regularly 83.3 69.2 59.1 
Chi-square = 3.82157 df = 2 p = 0.1480 
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level students, and 42.9 percent of the Ph.D. students read 
home country magazines rarely while one in five of the 
Bachelor's level students and the Master's level students 
as well as two in five of the Ph.D. students read home 
country magazines either occasionally or regularly. It 
(.//;;~med that the higher level of study, the more respondents 
\ were exposed to home country magazines. 
~~. ~ -----.----- - - --~-----.---
---.----...... ----~-
Significant relationships also were found between 
level in school and u.s. television, U.S. movies, and U.S. 
radio with significance level of 0.048, 0.044, and 0.000, 
respectively. 
The majority of the Bachelor's level students and the 
Master's level students watched U.S. television programs 
less than one hour a day while nearly half of the Ph.D. 
students consumed the same medium more than one hour a day. 
Only one-third of the respondents in each level consumed 
U.S. television programs more than five hours a day. 
Nearly 65 percent of the Bachelor's level students, 
58.7 percent of the Master's level students, and 41.9 
percent of the Ph.D. students had seen more than six U.S. 
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Table 51. Percentage of home country newspapers reading 
after arrival by levels of study 
Amount of exposure Level of study 
Not at all, Rarely 
Occasionally, Regularly 
Bachelor 
21.6 
78.4 
Chi-square = 4.42004 df = 2 
Table 52. Percentage of u.s. newspapers 
arrival by levels of study 
Amount of exposure Level 
Bachelor 
Not at all, Rarely 62.2 
Once a week 24.3 
Daily 13.5 
Chi-square = 4.79565 df = 4 
Master 
30.2 
69.8 
Ph.D. 
45.2 
54.8 
p = 0.1097 
reading after 
of study 
Master Ph.D. 
61.9 41.9 
30.2 41. 9 
7.9 16.1 
p = 0.3089 
Table 53. Percentage of home country movies viewing after 
arrival by levels of study 
# of movies Level of study 
Bachelor Master Ph.D. 
0 - 1 91. 2 80.6 80.6 
2 - 6 or more 8.8 19.4 19.4 
Chi-square = 2.00081 df = 2 p = 0.3677 
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Table 54. Percentage of U.S. movies viewing after arrival 
by levels of study 
# of movies Level of study 
Bachelor Master Ph.D. 
0 - 1 2.7 17.5 29.0 
2 - 5 32.4 23.8 29.0 
6 or more 64.9 58.7 41.9 
Chi-square = 9.79338 df = 4 p = 0.0441 
Table 55. Percentage of home country radio listening 
after arrival by levels of study 
# of hours Level of study 
Bachelor Master Ph.D. 
Less than 1 90.3 96.8 96.7 
1 - 5 or more 9.7 3.2 3.3 
Chi-square = 2.05791 df = 2 p = 0.3574 
Table 56. Percentage of U.S. radio listening after 
arrival by levels of study 
# of hours 
Less,than 1 
1 less than 5 
5 or more 
Chi-square = 21.12005 
Levels of study 
Bachelor Master Ph.D. 
5.4 14.3 41.9 
16.2 
78.4 
df = 4 
28.6 
57.1 
25.8 
32.3 
p = 0.0003 
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Table 57. Percentage of home country records listening 
after arrival by levels of study 
# of hours Levels of study 
Bachelor Master Ph.D. 
Less than 1 47.1 69.2 55.6 
1 - 5 or more 52.9 30.8 44.4 
Chi-square = 5.23398 df = 2 p = 0.0730 
Table 58. Percentage of u.s. records listening after 
arrival by levels of study 
# of hours 
Less than 1 
1 less than 5 
5 or more 
Chi-square = 7.92445 
Levels of study 
Bachelor Master Ph.D. 
45.7 70.5 50.0 
31.4 15.4 22.2 
22.9 14.1 27.8 
df = 4 p = 0.0944 
Table 59. Percentage of u.s. television viewing after 
arrival by levels of study 
# of hours 
Less than 1 
1 less than 5 
5 or more 
Chi-square = 9.56797 
Levels of study 
Bachelor Master Ph.D. 
51.4 39.7 19.4 
16.2 
32.4 
df = 4 
28.6 
31.7 
45.2 
35.5 
p = 0.0484 
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movies since they arrived in the u.s. Only 2.7 percent of 
the Bachelor's level students and about 17.5 percent of the 
Master's level students reported they had not seen any or 
seen just one u.s. movie after their arrival, while 29 
percent of the Ph.D. students said they had never seen or 
seen only one u.s. movie since they began their studies in 
the u.s. 
As expected, the higher the level in school, the less 
the respondents attended u.s. movies. 
Similar to the results regarding attendance of U.S. 
movies, respondents' U.S. radio listenership followed the 
same curve. 
Almost 80 percent of the Bachelor's level students and 
almost 60 percent of the Master's level students listened to 
U.S. radio more than five hours a day while 41.9 percent of 
the Ph.D. students listened to the same medium less than one 
hour a day. Bachelor's level students seemed to use more 
U.S. radio than the Master's level students did and at the 
same time, the Master's level students used U.S. radio more 
than the ph.D. students did. The use of U.S. radio tended 
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to decrease while the level of school increased. 
The more foreign students consumed u.s. media, with 
the exception of subscribing to u.s. magazines and u.s. 
newspapers while they were still at horne, the more they 
tended to use u.s. media while they studying in the u.s. 
Summing up the findings shown in this section, foreign 
student study-time schedules, length of stay in the U.S., 
and level of studies are related to their mass media 
exposure while they are studying in the U.S. Thus, the 
second hypothesis which says while studying in the U.S., 
foreign student mass media habits are conditioned by 
study-time, length of stay in the U.S., and level of study 
is supported. 
At the end of the questionnaire, the respondents were 
asked to rank each of the listed media presumed to be 
important for providing general information and as news 
sources. As shown in Table 60, slightly over 85% of the 
respondents ranked U.S. television as a "very important" 
or "important" information source for general information 
and news, and only .8 percent or only one respondent said 
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Table 60. Percentage of rating news channels and sources of 
information 
Not Slightly No Im- Very 
important important matter portant important 
u.s. TV .8 6.8 5.3 28.8 58.3 
Jralk with home 
friends 3.0 5.3 14.4 49.2 27.3 
u.S. newspapers 2.3 12.1 12.1 40.2 33.3 
u.s. radio 3.8 13.6 13.6 59.1 9.8 
JHome country 
newspapers 5.3 9.1 14.4 27.3 40.2 
u.s. magazines 3.8 16.7 19.7 55.3 4.5 
Talk with 
Americans 3.8 38.6 19.7· 20.5 15.2 
J Home country 
magazines 10.6 37.1 16.7 25.8 5.3 
J Home radio 41. 7 10.6 20.5 14.4 6.1 
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u.s. television was an unimportant information source. 
Talking with friends from home country, u.s. newspapers, 
and u.s. radio were ranked as the second, third, and fourth 
most important information sources, respectively. u.s. 
magazines and talking with Americans, however, were 
outranked as information sources by those first four .. I Even 
.. -- --,.,,"-
---------_. ---"-" -.--- ..... -... ---' 
/though horne country newspapers ranked as one of the 
important source, home country magazines and home country 
radio were treated as the least important sources. 
---.----- -- - - -- ----- - ------"-~-In.-9Ernera-l, mas-S--coinrnunication--medi:a--;;-;re dominant 
over personal communication as sources of news, and u.s. 
mass media outnumbered home country mass media, except for 
talking to friends from horne country as major sources of 
information and news used by foreign students while studying 
in the u.s. 
'-.. -- ------
The respondents' perceived importance of information 
sources and self-report primary sources of getting current 
news events are consonant (see Table 61). u.s. television 
was also ranked as the primary source by 97 percent of the 
total mentioned followed by u.s. newspapers, 77.3 percent of 
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Table 61. Sources of getting current news 
Media Rank order Frequency Percentage 
U. S. TV 1 128 97.0 
U.S. newspapers 2 102 77.3 
U.S. radio 3 78 59.1 
Talk wI Americans 4 60 45.5 
U.S. magazines 5 59 44.5 
~ wI ho~:--~riends 6 55 41.7 
Home newspapers 7 38 28.8 
Home magazines 8 17 12.9 
Home radio 9 5 3.8 
\ 
I 
l 
\, 
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total mention. u.s. radio was ranked as the third primary 
source. Personal contact with friends from home country was 
ranked as the sixth most important by the respondents while 
personal contact with Americans was ranked as the fourth 
most important followed by u.s. magazines. Home country 
newspapers, home country magazines, and home country radio 
were placed at the bottom as sources of getting current news 
ranked by the respondents. 
,~·--Regarding the resul ts mentioned above, the third 
hypothesis which says due to the scarcity of their home 
country mass media, foreign students depend on u.s. 
television, u.s. newspapers, and u.s. radio as their first 
three major sources of information and news channels while 
studying in the u.s. is supported. Foreign students did 
depend on u.s. television, u.s. newspapers, and u.s. radio 
as the first three major sources of getting current news 
events except for self-perceived importance of information 
sources and news channels, the respondents ranked the 
personal contact with friends from home country as second to 
u.s. television, followed by u.s. newspapers, and u.s. radio 
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was ranked fourth by respondents. However, the U.S. mass 
media played the major role for foreign students' mass media 
use while studying in the u.s. 
Since U.S. media were consumed by foreign students as 
major sources of information and news channels, a further 
analysis of the data was conducted in an attempt to find out 
the respondents' media exposure and attitudes toward the 
u.s. 
The respondents were asked to rate their attitudes 
toward several U.S. related statements. 
As shown in Table 62, over 65 percent of the 
respondents strongly agreed that they had a better 
understanding of America after staying for a period of time 
and considered the U.S. as a country like any other country, 
where nothing was better, while fewer than five percent of 
the respondents had contrary opinions to these statements. 
About 60 percent of the respondents agreed that they had 
more confidence in their home country's future than they did 
before coming to the U.S., and fewer than 15 percent thought 
the other way. One in four of the respondents had a neutral 
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Table 62. Perception of Various Information Media in 
Establishing Attitudes toward the u.s. 
statement 
Now you consider the u.s. as a 
country just like any other country, 
where there are many kinds of 
problems waiting to be solved. 
After you arrived in the U.S., and 
have been here for a while, you now 
have a better understanding about 
the u.s. 
You have more confidence in your 
home country's future than you did 
before you came to the u.s. 
Before you came to the u.s. you 
thought Americans and their lives 
were almost like the ones shown in 
the u.s. papers, magazines, TV, or 
movies, which you read and watched 
at home. 
You came to the u.s. with a mental 
picture that America was a great 
country, where nobody starved, 
almost everybody satisfied with 
his/her current circumstances. 
*Significant at .001 level. 
**Significant at .01 level. 
***Significant at .05 level. 
Influential 
media 
u.s. mag.* 
R 
.3048 
Home mag.*** .1706 
Home mag.*** .2040 
Home news.*** .1449 
Home movies*** .2414 
Home radio*** .1717 
Home news.* .3749 
Home mag.** .2496 
Home records* .2856 
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opinion relating t~ this statement about their home country. 
Slightly over 70 percent of the respondents agreed 
that they thought Americans and their lives were almost like 
the ones shown in the U.S. media they consumed while they 
were at home, and over half of them did not agree that they 
used to think America was a great country, where nobody 
starved and almost everybody was satisfied with his/her 
current circumstances. 
overall, over 60 percent of the respondents believed 
in Americans and their lives as they had seen in the U.S. 
media while they were at home. After they arrived in the 
U.S. 90 percent of the respondents had a better 
understanding of the U.S. Some of them changed their 
attitudes toward the U.S. from positive to negative. Nearly 
61 percent of the respondents thought they had more 
confidence in their home country than before. 
Those who perceived U.S. magazines as their important 
source of information and news channels were more likely to 
think of the U.S. as any other country, where there are many 
kinds of problems waiting to be solved. The respondents who 
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perceived horne country magazines as an important source of 
information and news channel also thought that they had a 
better Understanding about the u.s. after they spent a 
period of time here. Those who used home country newspapers 
and horne country magazines as sources of information and 
news channels tended to feel more confident about their horne 
country's future than they did before they carne to the u.s. 
Those who ranked horne country movies, home country radio, 
and horne country newspapers as important sources of 
information and news channels thought that Americans and 
their lives were almost like the ones shown in u.s. media 
they consumed while they were at home. Those who perceived 
horne country magazines and horne country records as their 
sources of information and news channels used to consider 
the u.s. as a great country, where everybody was satisfied 
with his or her current circumstances. 
Thus, the fourth hypothesis of this study which says 
foreign student attitudes toward the u.s. become positively 
associated with their increased exposure to u.s. mass media 
while they stay in the u.s. is not supported. Foreign 
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students attitudes toward the u.s. do not become positive 
due to their increased exposure to U.S. mass media. 
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CHAPTER V. CONCLUSIONS AND RECOMMENDATIONS 
The purpose of this study is to compare foreign 
students' mass media use before coming to the u.s. and 
during their studying here; to explore factors associated 
with their mass media exposure; to ascertain their perceived 
importance of various information sources and news channels, 
and finall~ to detect the relationship between foreign 
student attitudes toward the U.S. and their exposure to u.s. 
mass media. 
A twelve-page questionnaire was developed and used to 
gather the needed information. A total of 132 respondents 
enrolled at Iowa state University during fall semester 1989 
returned the questionnaires with a return rate of 88 
percent. Foreign students consume a great deal of home 
country mass media while they are at home, but after they 
arrive in the u.s. and begin their educational training, 
their exposure to home country mass media declines sharply. 
Though u.s. mass media have to be substituted for home 
country mass media as the dominant media used by foreign 
students while they are in the U.S., their exposure to U.s. 
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mass media does not increase significantly after their 
arrival except for u.s. radio. Foreign students consumed 
U.S. radio twice as much while studying in the u.s. than 
when they were at home. In the Markham study (1967), radio 
listening among foreign students was also found to be 
greater. 
Mass communication exposure is selective" because the 
media tend to select their audiences; audiences likewise 
select among and within the media. By various groups within 
the masses, mass communication involves a selection on the 
basis of the media form and content. 
During their sojourn in the U.S., foreign students 
tend to use more U.S. print media than when they were still 
at home. Though the availability of all U.S. media 
increases, foreign students' exposure to U.S. movies and 
U.S. recordings decreases. The studies of Bogart, 1967; 
Waples, Berelson, and Bradshaw, 1940; Doob, 1948 and 
Lazarsfeld, 1940 do provide so~e generalizations from mass 
media research which might provide some relevant insights 
into this phenomenon. 
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Communication via print, unlike the other media, 
permits its audience to sets its own pace, allows for 
repeated exposure, allows for treatment of any length, 
gives expression to minority views, and is believed by some 
authors to possess greater prestige than the other media. ! 
For these reasons, print media are more efficient media than 
broadcasting for people of higher intellectual skills. 
Consequently foreign students prefer to use U.S. print media 
which provide more information than entertainment. 
This result is not consistent with the results of the 
Ellison and French study (1958) which indicated that foreign 
students use less print medi~ because of their language 
difficulties. According to the data received for this 
study, foreign students were satisfied more with their 
reading ability than with their listening and speaking 
ability; thus they are more likely to consume U.S. print 
media. 
Before corning to the U.S., foreign students consumed 
more horne country mass media than U.S. mass media. 
Among print media, horne country newspapers seem to be 
\ 
I 
~ 
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the most popular medium with 87.7 percent of foreign 
students reading on a daily basis, while u.s. newspapers are 
least popular with 87.2 percent of them read very r~ely or / 
=>------=------ ~. 
not at all. Foreign students are more likely to subscribe"-
to horne country magazines than to read them in public 
places, but they occasionally read u.s. magazines in the 
public places instead of subscribing to them. Time and 
Newsweek are the u.s. magazines named by foreign students 
most often. 
Both horne country movies and u.s. movies are attended 
six times or more per year by slightly over half of foreign 
students. Horne country television programs are far more 
consumed by foreign students than U.S. television programs. 
Nearly 63 percent of foreign students watched horne country 
television programs more than one hour a day while only 36.4 
percent of them watch U.S. television programs that much. 
Over 60 percent of foreign students listen to horne 
country radio five hours or more weekly while only 8.3 
percent of them listen to U.S. radio at the same level a 
week. U.S. radio is the least popular aural medium used by 
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foreign students when they are at home. Home country 
recordings are listened to by three in five of the foreign 
students. u.s. recordings are listened to by two in five of 
students, while u.s. recordings are more likely to be used 
more by foreign students when they are at home than u.s. 
radio. 
After foreign students arrive in the u.s., their 
exposure to home country mass media decreases sharply and 
u.s. mass media take the place of home country mass media. 
Though foreign student exposure to u.s. magazines and u.s. 
radio increases sharply after arrival, exposure to u.s. 
television and u.s. leisure books does not change 
significantly. u.s. movie attendance and listening to u.s. 
recordings declines somewhat. Thus, after arrival in the 
u.s., foreign students are exposed to less total mass media 
than they are at home. (Foreign students come to the U:S;-
~fo~ higher academic training and concentrate more on study 
! 
I 
than on activities. Thus, time consuming activities like ) 
before by / 
\ 
\ using mass media are not enjoyed as frequently as 
\ 
\ 
'., ... 
foreign students. 
"~-.-"--
. . .--~ 
/' 
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Concerning print media, u.s. newspapers come to be 
the dominant medium with 81.6 percent regular readers, while 
69 percent of them read home country newspapers very rarely 
or not at all. 
After foreign students come to the U.S., their 
readership and subscription to U.S. magazines does increase 
but not significantly. Readership of and subscriptions to 
home country magazines decrease sharply, so does readership 
of home country leisure books. The readership of U.S. 
leisure books increases slightly among foreign students 
while they are studying in the U.S. However, U.S. \ 
I 
newspapers, especially the Iowa state Daily, come to be th~ 
! 
t 
major print medium to which they are exposed most often. ; 
At the same time, U.s. magazines which are internationally 
published such as Time, Newsweek and Reader's Digest are 
still popular among foreign students. 
Regarding audio-visual media consumed by foreign 
students after their arrival, U.s. movies are attended less 
by them, but U.S. television viewing moves up. Attendance 
at home country movies declines significantly. Overall, 
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foreign students are exposed to visual media much less than 
they had been when they were at home. 
u.s. radio becomes the major medium among the aural 
media consumed by foreign students during their sojourn in 
the u.s. Both home country and u.s. recordings are used 
less by foreign students. 
When foreign students are still in their home country, 
they are most likely to be exposed to u.s. movies, u.s. 
television, u.s. magazines, and u.s. recordings but not u.s. 
newspapers and u.s. radio. However, after their arrival, 
u.s. newspapers and u.s. radio exposure increase 
significantly among them while u.s. movie attendance and 
listening to u.s. recording declines to some degree. u.s. 
television viewing, u.s. leisure books, and u.s. magazines 
-------------- - ,,- . -
exposure-s1ightly held up. 
~Oreign students' exposure to home country mass media 
I decreases significantly after their arrival in the u.s. For 
information needs they are more likely to use print media 
than audio-visual media during their sojourn.-
"'~Du_~g---tlreir sojc)\i~rn-rn the U.S., selective exposure 
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of foreign students to mass media tends to be conditioned by 
their study-time schedule, length of stay in the U.S., and 
type of degree being pursued. 
Those who report they have to double and triple their 
study-time prefer reading u.S. newspapers to u.S. 
magazines, while those who keep study-time about the same 
are the highest consumers of U.S. television. 
Concerning the length of stay in the U.S., the longer 
foreign students stay in the U.S., the more they consume 
u.S. leisure books and u.S. magazines. This result is 
consistent with Mowlana and McLaughlin (1969) and Ryu (1976) 
who reported that the longer foreign students stay in the 
u.S. the more they expose themselves to print media. The 
reason might be that once their English ability is better, 
they are more likely to use u.S. mass media. 
The Bachelor's level students are more likely to watch 
u.S. television, listen to u.S. radio and see u.S. movies 
than the Master's and Ph.D. level students during their 
sojourn in the u.S. 
Foreign student perceived importance for sources of 
90 
information and news channels indicates that u.s. mass media 
are ranked higher than home country mass media. U.S. 
television, u.s. newspapers, and u.s. radio are the sources 
of current news events for them. 
According to the Mowlana and McLaughlin study (1969), 
U.S. newspapers, U.S. telev~sion, and U.S. magazines were 
also major information sources for students in forming 
attitudes toward the U.S. In this study, however, the only 
relationship evident is between foreign students' attitudes 
toward the U.S. and their exposure to u.s. radio. 
Since foreign student exposure to U.S. mass media 
is much larger than to home country mass media, and U.S. 
mass media are perceived as important information sources of 
information and news as influential upon their attitudes 
toward the U.S., mass communication media sources outnumber 
personal communication sources. U.S. mass media are 
perceived as more important information sources than home 
country mass media except for talking with friends from 
home. 
In summing up foreign student attitudes toward the 
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U.S., over half of the foreign students believe the 
Americans and their lives are as portrayed by the u.s. mass 
media they consumed in their home country. After arrival 
most of them report they have a better understanding of the 
U.S., and they think the U.S. is just like other countries, 
where there are many kinds of problems waiting to be solved. 
In addition, more than 65 percent of them feel that they 
have more confidence in their home country's future after a 
period of time spent in the U.S. 
Foreign students who perceive U.S. magazines as an 
important information source are more likely to think of the 
U.S. as a country like others, and think they have a better 
understanding about the U.S. Those who consume home country 
magazines and home country newspapers tend to feel more 
confident about their own country's future. Those who 
perceive home country newspapers, home country movies, and 
home country radio as important information sources tend to 
think of Americans and their lives as almost like the ones 
shown in the u.s. mass media they consume at home, and those 
who perceive home country magazines and home country records 
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as important information sources tend to consider the u.s. 
as a great country, where almost everybody is satisfied 
with his or her current circumstances. 
Recommendations 
For a better understanding of mass media usage and its 
impact on foreign students, more studies are needed. The 
results of this study could serve as the basis for further 
studies. 
A study should be conducted to explore the contents of 
media absorbed by foreign students, since audience 
selectivity of media is based on both the format and the 
contents of the mass media. 
A study should be conducted to examine the mass media 
habits of foreign students compared to their American 
student peers, since the degree of acculturation of foreign 
students during their sojourn in the u.s. may be predicted 
by measuring the difference in media habits between foreign 
students and American students. 
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APPENDIX A. THE HUMAN SUBJECTS APPROVAL FORM 
INFCIU1ATIOH ON THE USE OF HWWt SUSJECTS IN RESEARCH 
IO\IA STATE UHIVERS ITY 
(Pl .. se follow the a~~ytng tnstructlons for completing this form.) 
101 fD Title of project (please type): "Foreign Students and Mass Media Use 
Before and During Their Sojourn in the U.S." 
Typed Named of Prln~lpa investigator 
4156 Buchanan Hall 
~us Aadress 
11/2/89 
Date 
294-4097 
campus Tetephone 
S i ~ - -··-_A .. # ",ph.~ any 1. Date 
1l-10-9&! 
Relationship to PrIncIpal InvestIgator 
Major Professor 
ATTACH an addittcnel page(s) (A) descrlbtng your Pf"090sed res .. rch and (8) tha 
subjects to be used. (el IndIcating any risks or dIscomforts to the subjects,.and 
(D) covering any taples checked belcw. CHECK at t boxes appt lca~ 
o Hedic:al cJearMca necas~ry before subjects can particIpate 
[] Samples (blood. tissue, atc.) fra. subjects 
o AdmInistration of sYbstaMes (foods, drugs, atc.) to subjects 
o Physical uarclsa or conditIonIng for subjects 
o Decept ien of subjects 
o Subjec:ts under 14 years of 'age and~or) 0 Subjects 
~ Subjects in institutions 
CJ Research must b. approved by anothar institution or agency 
ATTACH an example of the materfal to be used to obtain Informed consent and CHECK 
which typa witl be used. . 
o Signed In fonneci con sen t will be obta i ned. 
o ModIfied tnfonneci ccnsent will be obtained. 
@ Anticipated d.:a en ..nich subjects wiJ.l be ftrst contacted: 
-
Anticipated data fo~ last contact with subjects: Dec 15 1989 
If Applicable: ~ticipated daca on which audio or visual tape~ will be .rased ind(or) 
Identifiers witt b. removed from completed survey Instruments: 
Montn '5Y vea;: @ Si "--~-··s~ Date Department or Administrative Unit 
-.---
, _ =-- 11-lo-9q Journalism & Mass Communication. ~-5ecrsron-Qr-the-unr;ersrty-com;rtte;-on-th;-US;-Qf-HUman-s~bjec:i-in-Rese.rc;7----------
~ Project ~Pl"QVeC 0 Project not appr' on requi'red 
Patricia M. Keith \\\\\~\~ 
Name of CQII'IIIittee Ch~irperson ~ Sign:.. _. ___ . _hairperson 
~\~'\"'c.\Wlt'\~~~c:\~~, ~,\\ \ ~'S.,--."'<\ ~~,~\~~, S~~~~~ 0'"\ <;~",,~.~~, ;3.\,,-€-~~\ c..\'\~ ) .~"5~\~ S~~e.~~~ ~~~~ ~ \\~~ 
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November 15, 1989. 
Dear Respondent: 
I would like to request your help in filling out 
this survey to find out about foreign students and mass 
media use before coming to the u.s. and while studying here. 
This survey is being conducted as part of my thesis in the 
Department of Journalism and Mass Communication under the 
instruction of Prof. Karl Friederich, who is the major 
professor of my graduate committee. 
It will take you approximately 20 minutes to 
complete this questionnaire. Individuals completing the 
questionnaire will not be associated or identified in any 
way with their responses. Your voluntary completion of this 
survey will help me to get the most accurate information 
possible about the media habits of foreign students before 
coming to the u.s. and while studying here. 
I appreciate your cooperation and wish you success 
in your studies. The completed questionnaire will be picked 
up in a few days. 
Sincerely, 
Patchara Watcharapreecha 
Graduate student of Department 
of Journalism & Mass Communication 
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1. Several things must have influenced you when you 
decided to come to the U.S. to study. I'd like you to 
indicate how important each of the following reasons 
were to you in making your decision. (Please circle 
the appropriate number) 
1 = Not important 
2 = Slightly important 
3 = It didn't matter 
4 = Important 
5 = Very important 
a. Acquiring a University degree in the U.S. 
1 2 3 4 5 
b. Taking specialized or advanced courses organized 
in or by the American Universities. 
1 2 3 4 5 
c. Gaining knowledge of English. 
1 2 3 4 5 
d. Acquiring experience in a foreign country. 
1 2 3 4 5 
e. Getting to know the Americans and their customs. 
1 2 3 4 5 
f. Preparing for a career outside the horne country. 
1 2 3 4 5 
g. Becoming more independent. 
1 2 3 4 5 
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others (Please specify) ________________________________ _ 
2. Once you finish studying here, you plan to ... 
(circle one) 
1. go back home 
2. stay in the u.s. 
3. go to another country 
3. Compared to the amount of time you spent studying in 
your home country, you need to double ________ _ 
triple , or keep them about the same ____ _ 
4. Do you now (in the U.S.) spend time or not with the 
mass media. (newspapers, television, radio, magazine) 
1. Yes 2. No 
5. Are you now a member of your fellow students' club on 
this campus? 
1. Yes 2. No 
6. If yes, how often do you attend your association's 
activities? 
1. Regul ar 1 y 2. Irregularly 3. not at all 
7. Have you ever been an officer of this group? 
1. Yes 2. No 
8. Do you think you have more American friends than 
friends from your country? 
1. Yes 2. No 
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9. Before you came to the U.S., have you ever had personal 
contact with Americans, such as being a friend or a 
colleague of an American? 
1. Yes 2. No 
10. Is English your country's official language? 
1. Yes 2. No 
11. Please make a self-evaluation of your English ability 
by using a 3-point scale. (circle a number for each 
line) 
a. 
b. 
c. 
d. 
12. 
1 = Not satisfactory 
2 = Moderately satisfactory 
3 = Very satisfactory 
Reading comprehension. 1 2 3 
Reading speed. 1 2 3 
Listening comprehension 1 2 3 
Spoken English 1 2 3 
We'd like to find out how often you read HOME COUNTRY* 
books, newspapers, and magazines, listened to HOME 
COUNTRY radio and popular recordings, watched HOME 
COUNTRY TV, and went to see HOME COUNTRY movies before 
you came to the U.S. 
*(Note that we are asking for those only published or 
produced in your HOME COUNTRY.) 
a. How many home country fiction, or leisure books did 
you read per year before you came to the U.S.? 
1. None 2. 1-2 3. 3-4 4. 5 or more 
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b. How many horne country magazines did you subscribe to 
before you carne to the U.S.? 
1. None 2. 1-2 3. 3-4 4. 5 or more 
c. If you did not subscribe to any magazines before you 
came to the U.S., did you read some regularly _____ _ 
occasionally ____ , or rarely ____ in a library or 
somewhere else? 
d. How often did you read home country newspapers before 
you came to the U.S.? (circle one) 
1. Daily 2. Once every two or three days 
3. Once a week 4. Rarely 5. Not at all 
e. How many home country movies did you go to see in the 
theaters per year before you came to the U.S.? 
(circle one) 
l. 0-1 2. 2-3 3. 4-5 4. 6 or more 
f. How many hours did you listen to home country radio 
per week before you came to the U.S.? (circle one) 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
g. How many hours did you spend watching home country TV 
per day before you came to the U.S.? 
l. 0-1 2. 1-2 3. 2-3 4. 3 or more 
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h. How many hours did you listen to home country records 
or tapes per week before you came to the U.S.? 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
13. We'd like to find out how often you read U.S.* books, 
newspapers, and ~agazines, listened to U.S. radio and 
popular recordings, watched u.S. TV, and went to see 
U.S. movies before you came to the U.S. 
*(Note that we are asking for those only published or 
produced in the U.S.) 
a. How many U.S. fiction or leisure books did you read 
per year before you came to the U.S.? 
1. 0 2. 1-2 3. 3-4 4. 5 or more 
b. How many U.S. magazines did you subscribe to before 
you came to the U.S.? 
1. 0 2. 1-2 3. 3-4 4. 5 or more 
Name(s) of the magazine(s) __________________________ _ 
c. If you did not subscribe to any U.S. magazine before 
you came to the U.S., did you read some regularly ______ _ 
occasionally , or rarely ______ in a library or 
somewhere else? 
Name(s) of the magazine(s) __________________________ ___ 
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d. How often did you read u.s. newspapers before you came 
to the U.S.? (circle one) 
1. Daily 2. Once very two or three days 
3. Once a week 4. Very rarely 5. Not at all 
e. How many U.S. movies did you go to see in the theaters 
per year before you came to the U.S.? 
1. 0-1 2. 2-3 3. 4-5 4. 6 or more 
f. For how many hours did you listen to U.S. radio (such 
as American Forces network or Voice of America) per 
week before you came to the U.S. 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
g. How many hours per day did you spend on watching U.S. 
TV programs, which are imported from the U.S., when 
you were in your horne country? 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
h. For how many hours did you listen to U.s. records or 
tapes per week before you came to the U.S.? 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
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14. I'd like you to find out how often you read HOME 
COUNTRY books, newspapers and magazines, listen to 
HOME COUNTRY radio and popular recordings, and go to 
see HOME COUNTRY movies currently while you are here 
in the U.S. 
a. How many horne country fiction or leisure books have you 
read since you came to the U.S.? 
1. None 2. 1-2 3. 3-4 4. 5 or more 
b. How many home country magazines do you subscribe to 
right now? 
1. None 2. 1-2 3. 3-4 4. 5 or more 
c. If you do not subscribe to any horne country magazines 
now, you do read some regularly 
occasionally , or rarely , in a library or 
somewhere else? 
d. How often do you read horne country newspapers now? 
a. Daily 2. Once every two or three days 
b. Once a week 4. Very rarely 5. Not at all 
e. How many horne country movies have you gone to see in 
the theatres since you carne to the U.S.? 
1. 0-1 2. 2-3 3. 4-5 5. 6 or more 
f. How many hours do you listen to horne country radio (from 
short wave) per week right now? 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
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g. How many hours do you listen to home country records 
or tapes per week now? 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
15. Next, I'd like to find out how often you read u.s. 
books, newspapers, and magazines, listen to u.s. 
radio and popular recordings, watch TV, and go to see 
u.s. movies currently while you are here in the U.S. 
a. How many U.S. fiction or leisure books have you read 
since you came to the U.S.? 
1. None 2. 1-2 3. 3-4 4. 5 or more 
b. How many U.S. magazines do you subscribe to now? 
1. None 3. 3-4 4. 5 or more 
Name(s) of the magazine(s) ___________________________________ __ 
c. If you do not subscribe to any U.S. magazine now, you do 
read some in a library or somewhere else regularly ______ _ 
occasionally , rarely , or not at all _______ ___ 
Name(s) of the magazine(s) _________________________________________________ _ 
d. How often do you read U.S. newspapers now? 
1. Daily 2. Once every two or three days 
3. Once a week 4. Very rarely 5. Not at all 
e. How many U.S. movies have you gone to see in the 
theaters since you came to the U.S.? 
1. 0-1 2. 2-3 3. 4-5 4. 6 or more 
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f. For how many hours do you listen to U.S. radio per 
week now? 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
g. How many hours per week do you spend watching TV now? 
1. Less than one 
2. One but less than two 
3. Two but less than three 
4. Three or more 
h. How many hours do you listen to U.S. records or tapes 
per week now? 
1. Less than one 
2. One but less than three 
3. Three but less than five 
4. Five or more 
16. For each of the statements below I'd like you to 
choose the number which best describes your opinion. 
1 = Strongly disagree 
2 = Moderately disagree 
3 = Neutral 
4 = Moderately agree 
5 = Strongly agree 
a. Your home country's news is not reported accurately by 
the American newspapers. 
1 2 3 4 5 
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b. You can not get enough of your horne country's current 
information from the u.s. papers, radio, TV, or 
magazines. 
1 2 3 4 5 
c. You prefer to get more of your home country's news 
information than you get from American newspapers, 
magazines, radio and TV. 
1 2 3 4 5 
d. It is not important for you to know what happens around 
the world except in your country. 
1 2 3 4 5 
e. You need to read Iowa state Daily regularly if you want 
to know what happens around the campus. 
1 2 3 4 5 
f. The American press covers and reports world news fairly 
accurately and thoroughly. 
1 2 3 4 5 
g. The news reported by your horne country's press is 
fairly accurate and thorough. 
1 2 3 4 5 
h. The news covered by your horne country's press is 
divided evenly between National and International 
events. 
1 2 3 4 5 
and 
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i. Before you came to the u.s. you thought Americans and 
their lives were almost like the ones shown in u.s. 
papers, magazines, TV, or movies, which you read and 
watched at home. 
1 2 3 4 5 
j. You came to the u.s. with a mental picture that 
America was a great country, where nobody starved and 
almost everybody was satisfied with his/her current 
circumstances. 
1 2 3 4 5 
k. After you arrived in the u. S. , and have been here for 
a while, you now have a better understanding about 
America. 
1 2 3 4 5 
1. Now you consider the u.s. as a country just like any 
other country, where there are many kinds of problems 
waiting to be solved. 
1 2 3 4 5 
m. You have more confidence in your home country's future 
than you did before you came to the u.s. 
1 2 3 4 5 
n. You currently watch more news programs than entertain-
ment programs on TV. 
1 2 3 4 5 
o. When you were in your horne country, you watched more 
entertainment TV programs than news programs. 
1 2 3 4 5 
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17. In the following questions, please tell me how 
important or unimportant each of the listed items is 
as far as it serve as a source of general information 
and news for you by circling the appropriate number. 
1 = Not important 
2 = Slightly important 
3 = It didn't matter 
4 = Important 
5 = Very important 
a. u.S. newspapers __________ _ 
1 2 3 
b. u.S. magazines ________ __ 
1 2 3 4 
c. u.S. radio __________ _ 
1 2 3 4 
d. u.S. TV ________ __ 
1 2 3 4 
e. HOME COUNTRY newspapers, ________ __ 
1 2 3 4 
f. HOME COUNTRY magazines, __________ _ 
1 2 3 4 
g. HOME COUNTRY short-wave radio __________ _ 
1 2 3 4 
5 
5 
5 
5 
5 
5 
5 
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h. Talking with Americans 
1 2 3 4 5 
i. Talking with HOME COUNTRY friends 
1 2 3 4 5 
IS. Finally, I'd like you to tell me how you get your news 
about what happens in the U.S. (you can circle more 
than one) 
1. U.S. newspapers 
2. U.S. magazines 
3. U.S. radio 
4. U.S. TV 
5. HOME COUNTRY newspapers 
6. HOME COUNTRY magazines 
7. HOME COUNTRY short-wave radio 
S. Talking with Americans 
9. Talking with friends from your home 
Finally, I'd like to know some of your demographic 
information. 
country. 
19. What is your horne country? __________________________ ___ 
20. How long have you been in the U.S.? ________________ __ 
21. What degree are you working toward? 
1. Bachelor 2. Master 
3. Ph. D. 4. Others 
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22. What college are you in'? 
l. Agriculture 
2 . Business Administration 
3. Design 
4. Education 
5. Engineering 
6. Family and Consumer Science 
7. Sciences and Humanities 
8. Veterinary Medicine 
23. What category your age fall in'? Is it ..... 
1. 18-21 2. 22-25 3. 26-29 
4. 30-33 5. 34-37 6. 38-41 
7. 42-45 8. 46-49 9. 50 or above 
24. What is your sex'? 
1. Male 2 . Female 
25. Where do you live now'? 
1. Resident Hall 
2. On-campus family housing 
3. Off-campus! apartment room or house 
THANK YOU VERY MUCH FOR YOUR TIME 
